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Theoretical Basis and Index of Graduate Student Satisfaction

HAN Xiao-feng', ZHOU Wen-hui', WANG Ming’

(1. Institute o f Education, Beijing Institute of Technology, Beijing 100081;

2. Institute o f Education , Tsinghua University ., Beijing 100081)

Abstract: Clarifying the basic theory of graduate student satisfaction is an issue of great significance. The basic theory consists
of the attitude theory, needs theory, incentive theory, expectancy theory and customer satisfaction theory. Student satisfaction
is different from customer satisfaction in that the former features subjective initiative and difference, with mental and emotional
demands, and a hard-to-replace, high-level and inquisitive nature. Based on the characteristics of graduate education and
student satisfaction, this study presents an index for graduate student satisfaction from the four aspects of teaching, research,
supervision and management service. It is hoped that this index will be beneficial for investigations into graduate student
satisfaction.
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