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Structural Equation Modeling Based Study of Satisfaction Degrees for MBA Education

FU Yanan', 2, BAI Baoguang'

(1. Inner Mongolia University of Technology, Hohhot, Inner Mongolia 010051; 2. Beijing Jiaotong University, Beijing 100044)

Abstract: A study is conducted about satisfaction degrees for MBA education by combining structural equation modeling with
satisfaction measurements. The suitability and reliability of the theoretical modeling are fully established to perform the analysis of
satisfaction variables by the designed models and a subsequent empirical investigation is then made by means of AMOS software.
Findings from this study may provide a theoretical basis for identifying the competitive advantages of a university s MBA program.

Keywords: structural equation; customer satisfaction; satisfaction degree for education



